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OZET

Bu calisma, organik tekstil iirtinlerine yonelik tiiketici tutumunun belirleyicilerini ve bu
tutumun satin alma davranisi ile daha fazla 6deme istekliligi tizerindeki etkisini egitim diizeyine
gore test etmeyi amaglamaktadir. Kolayda 6rnekleme ile toplanan 244 katilimci verisi, literatiire
dayali 0Olgeklerle ¢evrimi¢i anket yoluyla elde edilmis; Ol¢lim ve yapisal model
degerlendirmeleri SmartPLS kullanilarak PLS-SEM ile yapilmis ve egitim gruplar1 (6n lisans
ve alti, lisans, lisanstistil) arasinda ¢oklu grup analizi gerceklestirilmistir. Bulgular, algilanan
tirtin fiyati, algilanan {iriin giivenligi ve algilanan iirtin kalitesinin tutum tizerindeki etkilerinde
egitim gruplari arasinda anlamli fark olmadigini géstermektedir (p>0,05). Buna karsin, tutumun
daha fazla 6deme istekliligine etkisinde tiim ikili karsilastirmalarda anlamli farkliliklar
saptanmis (p<0,05) ve en yiiksek etki katsayisi1 on lisans ve alt1 grupta goriilmiistiir; tutumun
satin alma davranigina etkisinde ise lisans ile on lisans/altt gruplar1 arasinda anlamli fark
bulunmus (p<0,05) ve doniisiim diisiik egitim grubunda daha giiclii gerceklesmistir. Sonug
olarak, egitim diizeyi tutumun ¢iktilari tizerinde ayristiric1 bir rol oynamakta; diisiik egitim
segmentinde saglik/giivenlik odakli ikna edici mesajlar 6deme istegi ve satin almay1 daha fazla
tetiklerken, lisans/lisansiistii segmentte fiyat—kalite—estetik boyutlarini  birlikte sunan
biitiinlesik deger onerileri gerekmektedir. Calisma, kolayda ornekleme ve kesitsel tasarimla
sinirhdir; gelecekte daha genis ve temsili 6rneklemlerle dogrulama 6nerilmektedir.
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FROM ATTITUDE TO BEHAVIOR IN ORGANIC TEXTILES: A MULTI-GROUP
(PLS-SEM) ANALYSIS BY EDUCATION LEVEL
ABSTRACT

This study examines the determinants of consumer attitude toward organic textile products and
tests how the effects of attitude on purchase behavior and willingness to pay more vary by
education level. Data from 244 respondents, collected via an online survey using convenience
sampling, were analyzed with PLS-SEM in SmartPLS, and multi-group analysis compared
three education groups (associate or below, undergraduate, postgraduate). Findings show no
significant differences across education levels in the effects of perceived product price,
perceived product safety, and perceived product quality on attitude (p>0.05), indicating these
perceptions are evaluated similarly irrespective of education. By contrast, the attitude —
willingness to pay more path differs significantly in all pairwise group comparisons (p<0.05),
with the strongest effect observed in the associate-or-below group; the attitude — purchase
behavior path differs significantly between undergraduate and associate-or-below groups
(p<0.05), with a stronger conversion from attitude to behavior among lower-education
consumers. Overall, education moderates attitude outcomes rather than attitude formation.
Managerially, health/safety—focused persuasive messages are likely to trigger higher
willingness to pay and purchasing among lower-education segments, whereas
undergraduate/postgraduate segments require an integrated value proposition balancing price—
quality—aesthetics. The study is limited by its convenience sample and cross-sectional design;
future research should validate these results with larger, more representative samples.
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