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FROM ATTITUDE TO BEHAVIOR IN ORGANIC TEXTILES: A MULTI-GROUP 
(PLS-SEM) ANALYSIS BY EDUCATION LEVEL

ABSTRACT  

This study examines the determinants of consumer attitude toward organic textile products and 

tests how the effects of attitude on purchase behavior and willingness to pay more vary by 

education level. Data from 244 respondents, collected via an online survey using convenience 

sampling, were analyzed with PLS-SEM in SmartPLS, and multi-group analysis compared 

three education groups (associate or below, undergraduate, postgraduate). Findings show no 

significant differences across education levels in the effects of perceived product price, 

perceived product safety, and perceived product quality on attitude (p>0.05), indicating these 

willingness to pay more path differs significantly in all pairwise group comparisons (p<0.05), 

with the strongest effect observed in the associate-or-

behavior path differs significantly between undergraduate and associate-or-below groups 

(p<0.05), with a stronger conversion from attitude to behavior among lower-education

consumers. Overall, education moderates attitude outcomes rather than attitude formation. 

Managerially, health/safety focused persuasive messages are likely to trigger higher 

willingness to pay and purchasing among lower-education segments, whereas 

undergraduate/postgraduate segments require an integrated value proposition balancing price

quality aesthetics. The study is limited by its convenience sample and cross-sectional design; 

future research should validate these results with larger, more representative samples.
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